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On the town: Wallenbrock is wining for a good cause 
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	Judd Wallenbrock is out to change the world one sip at a time.

The Napa-based winemaker aims to be the Paul Newman of the wine business with his Humanitas label, which donates 100 percent of profits to charity.
The Humanitas Cabernet, Chardonnay and Pinot Noir are only distributed in California and Colorado, but Wallenbrock has his sights set on the rest of the country.


He was in Denver on Friday pitching restaurants and boutique wine shops on his product and pushing his cause. His label will appear at local restaurants, including The Fourth Story, Mel's Restaurant & Bar, The Broker, Cool River, Strings and Yia Yia's, in early December.

Wallenbrock, a child of the '60s, was yearning for a cause to support while working as a marketing VP for Robert Mondavi vineyards for nine years. He chucked the cushy job to build his dream. With $130,000 from a home equity loan, savings and stock sales, Wallenbrock started his "winery" in his Napa Valley garage.

"I launched the brand with an e-mail campaign," Wallenbrock said. "It was a simple letter introducing the Humanitas IPO - Initial Pinot Offering. The 200 people I sent the e-mail forwarded it on to other people and I started receiving orders."

While working on his nonprofit project, his wife found a want ad for a marketing job at Deloach Vineyards, which now serves as Wallenbrock's day job. But Humanitas, Latin for philanthropy, human nature, character and kindness, is his passion.

Sales of the wine benefit Habitat for Humanity, America's Second Harvest and the literacy program Reading is Fundamental. For more information, visit www.humanitaswines.com.

